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Abstract  This paper attempts to propose an alternative microeconomic theory of 
consumer behavior in terms of distributional approach.  A model determining the 
optimal preference order of and demand for consumer goods not only of the 
homogeneous type but also of the heterogeneous type under the budget constraint of a 
person and the market conditions is presented. Utility of a commodity is decomposed 
into the value in use and the value in attractiveness. The former is assumed to be 
common to all the consumers in a society and subject to the law of decreasing marginal 
utility, and the latter to depend on personal income level.  Market demand for each 
commodity is also determined.
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1. Consumer’s Utility: Quality and the Order of Choice
     The traditional theory assumes that consumer has subjective utility for each 
consumer goods within a unit period, and as its quantity increases, its marginal utility
is assumed to decrease.  This implies that any consumer goods has a smooth declining
curve of its marginal utility, but this assumption is not able to be applicable to many 
consumer goods, because in reality, there are three types of commodities; that is, type A 
is of the commodity like as treated in the standard text book, the marginal utility curve 
of which is of the smoothly declining.  Type B is of the case where the marginal utility 
curve has a fairly steep slope, and type C is the case where marginal utility curve is 
vertical that means that marginal utility of the second unit is equal to zero. Many kinds 
of clothes, shoes, cups, plates, and other daily consumption goods and so on could be 
considered to be of type C. Consumer’s decision to purchase this type of commodity is
just to buy or not to buy it in most cases.  In the cases where the consumption bundle
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